
THE EFFECT OF PROMOTION
ON GUEST SATISFACTION AT
MOVENPICK RESORT & SPA

JIMBARAN
by Ni Made Suastini

Submission date: 13-Jun-2023 02:17PM (UTC+0700)
Submission ID: 2115085817
File name: 17._Artikel_Asti_INSPIRE_2022.pdf (249.61K)
Word count: 1750
Character count: 9731



1

2

7

10

11

13

16



2

6

19



3

3

4

5

5

8

17

18



1

1

1

4

6

9

12

14

15





20%
SIMILARITY INDEX

18%
INTERNET SOURCES

7%
PUBLICATIONS

5%
STUDENT PAPERS

1 4%

2 2%

3 1%

4 1%

5 1%

6 1%

7 1%

THE EFFECT OF PROMOTION ON GUEST SATISFACTION AT
MOVENPICK RESORT & SPA JIMBARAN
ORIGINALITY REPORT

PRIMARY SOURCES

www.atlantis-press.com
Internet Source

jkmp.ppj.unp.ac.id
Internet Source

Yudi Helfi, Fatihatul Akbar, Dinda Mutiara
Pratiwi, Fakhri Mujahid Maolani. "How
Product Attributes Affect Consumer Decision
To Purchase A Premium Scooter Matic?",
JEMA: Jurnal Ilmiah Bidang Akuntansi dan
Manajemen, 2019
Publication

www.scilit.net
Internet Source

ejournal.uika-bogor.ac.id
Internet Source

www.granthaalayahpublication.org
Internet Source

openjournal.unpam.ac.id
Internet Source



8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

17 1%

repository.uinbanten.ac.id
Internet Source

garuda.kemdikbud.go.id
Internet Source

Submitted to Politeknik Pariwisata Bali
Student Paper

Submitted to Universitas Nasional
Student Paper

files.eric.ed.gov
Internet Source

Submitted to LL Dikti IX Turnitin Consortium
Student Paper

www.archives.palarch.nl
Internet Source

koreascience.or.kr
Internet Source

www.ojs.serambimekkah.ac.id
Internet Source

Yoshua Richard Agustinus Lesnussa, Tso-Yen
Mao, Chih-Wei Lin, Chi-Huang Shih. "The
Effect of Service Quality, Price and Promotion
on Customer Satisfaction in PegiPegi.com",
2021 IEEE International Conference on Social
Sciences and Intelligent Management (SSIM),
2021



18 1%

19 1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Publication

orapp.aut.ac.nz
Internet Source

repository.fe.unj.ac.id
Internet Source


